
By Curt Dowdle, executive officer
Salt Lake Home Builders Association

The business of homebuilding 
has historically been cyclical. Since
records have been kept, the volume 
of new homes started both locally 
and nationally ebbs and flows with 
demographics, general economy, in-
terest rates and other variables. Like 
a weather forecast, or the weather
itself, the vitality of the homebuilding 
business varies by region, state and 
even counties. Unfortunately, for the 
consumer, the media has painted the
local home building/buying market in
the context of what has happened in 
a few distressed and distant markets 
and areas that bear scant resemblance 
to what has happened in the Greater 
Salt Lake marketplace; essentially 
creating some myths in the prospec-
tive buyers market that bears no 
resemblance to fact as evidenced by 
unimpeachable sources:

Myth #1: Mortg age money is 
scarce or difficult to obtain.

"#$&% Mortgage money is very, 
very obtainable for owner occupied 
homes….and today at virtually 
record lows rates. This week, major
lenders are quoting 30 year fixed 
rate mortgages at 5.62 percent. Only 
“high risk” loans have been some-
what curtailed. If anyone doubts that, 
please call a lender; you might be
surprised.

Myth #2: Lenders are “awash” 
in foreclosures in this area, which 
will deteriorate values…it wil l pay 
for me to wait to buy.

"#$&% The increase in foreclosures
locally is virtually imperceptible. 
The areas largest lender, which has
200,000 current mortgage loans in 
Utah has 13 properties in foreclosure. 
One of the leading banks mortgage
division in Utah’s foreclosure rate is
.0004 for all loan outstanding; and 
one major lender reported last week
that they have absolutely no proper-
ties in foreclosure.

Myth #3: Values are dropping 
on a daily basis, and it will pay the
consumer to wait.

"#$&%The Salt Lake Board of 
Realtors, who track each and every 
transaction, each and every day, show 
continued increases in home values. 
Despite the fact that the number of 
transactions are down in the Salt 

Lake Market, 
the prices 
continue to
escalate. A local 
print headline 
may trumpet 
“Residential
Values decline 
30 percent*.” 
Find the other 
asterisk and 

you’ll probably find that statistic 
was reflecting values in Arizona or 
Florida.

Myth #4 The local economy will 
not support the values we have 
experienced in the past few years.

"#$&% From undisputable statistics
from the Eccles School of Business 
from the University of Utah, Utah’s 
economy is robust by any measure:
population, household formation, job 
growth, median family income, indi-
vidual income and the gamut of other 
economic indicators. Those economic 
“drivers” coupled with the near “no-
vacancy” in rental properties make 
near-term recovery in home buying a
virtual certainty.

Homebuilders build the “nest”
for families; they build our neigh-
borhoods and help families fulfill 
their dreams, goals and objectives.
They build comfort, economy, and 
efficiency, and provide the consumer 

the best value for their dollar. It is an 
intensely competitive business. Most
builders are small entrepreneurs that 
live where they build homes. These 
builders use every tool they have to 
negotiate the very best values for 
their customers. 

They are not investment counselors 
nor are trying to have their home-
buyers becoming investors…that is
not our business. The simple fact is
that considering all the variables in 
buying a new home, today’s condi-
tions couldn’t be more favorable 

for the greater Salt Lake City metro
area. Business Week rates the three 
major metro markets that make up 
the Wasatch Front to be three of the
top 10 markets in the nation. Forbes 
Magazine reports that the Salt Lake 
area shows the greatest strengths
in values for residential properties 
nationwide.

As an association, the Home-
builders of Salt Lake encourages 
prospective buyers to visit new
model homes; speak to the builder’s 
representatives; get the “straight 

facts.” Today’s market conditions 
are almost ideal for the prospective
buyers: Excellent inventory, some
builders offering incentives for 
completed homes, record low inter-
est rates and availability, the latest
features and benefits that only new 
homes provide; plus a very bright 
forecast for our local economy. Our
Association invites your visit to a 
builder’s model home or sales office 
for accurate information and avail-
abilities; we think it will be time 
well spent.
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Contributed by
The Ledges of St. George

When winter comes around many 
Utahns prefer to head to Utah’s Dixie
rather than having to endure the 
greatest snow on earth. There, the 
temperatures are warm and the skies 
are sunny year round. Those who 
want to miss the cold or enjoy winter
rounds of golf will be drawn to The 
Ledges of St. George.

The Ledges offers luxurious living 
just outside of St. George, which is 
one of the country’s most desirable 
destinations, both in temperature and 
in growth. Homes and home sites 
at The Ledges are divided into four 
neighborhoods, including Morning 
Sun and Canyon Rim, which offer 
sites for building custom homes using 
either an owner-picked builder, who 
must be approved by The Ledges 
ACC, or a builder from a preferred 
builder list. Home sites start in the
$200,000s. Completed homes begin
in the $600,000s, and are built in the
southwest style with rich exteriors 
and low rooflines.

All homes and home sites at The 
Ledges offer extraordinary views, 
and owners will have the opportunity 
to choose between canyon or golf 
course views. Nature lovers may 
select canyon views, as the commu-
nity is bordered on one side by Snow
Canyon State Park and on another by 
protected tortoise country. Golfers
can choose beautiful views of the
greens and fairways of The Ledges of 
St. George Golf Club. 

The Ledges of St. George Golf 
Club, which was designed by Matt
Dye, nephew of famed designer Pete 
Dye, is a true gem. The 7,200-yard 
beauty offers something to challenge 
every player, from tight fairways to 

canyon vistas to fast, tiered greens. 
Fortunately, the golf carts offer GPS 
devices to help you drop an iron shot
right next to the pin.

If you’re looking to shave some
strokes off your game, consider reg-
istering for a golf school at the Jack 
Nicklaus Academy. The Academy is
like no other training facility in Utah 
and is one of the best in the world. 
In fact, The Academy is garnering 
worldwide attention for its state-of-
the-art technology. Combining tradi-
tional pro-to-student instruction with 
computer modeling, the Academy
will help you improve your game in
a unique setting. And the fact that 
it’s in your own backyard is proof 
of Utah’s emergence as a world-
renowned golf destination.

The clubhouse, which is the hub 
of the community, sits on land that 
overlooks the 18th hole. Its south-
west mission-style architecture is
exceptional and looks perfectly at
home among the red rocks of the 
surrounding land. Inside, golfers and
visitors can enjoy a bite to eat at the 
Fish Rock Grille, where they enjoy 
unparalleled views of majestic Snow 
Canyon. A community center is also 
in the works. Upon completion, 
it will offer swimming and splash 
pools, a fitness center and family 
space.

The Ledges of St. George is un-
doubtedly southern Utah’s premier 
golf and residential community.
While the golf club and clubhouse
are currently open to the public, they
will soon become exclusive to The 
Ledges owners and members. If you 
want the joys of living the resort life 
and playing world-class golf daily,
there’s no better time or place to live 
and play than at The Ledges of St. 
George.

Buy a new home? Sorting through the myths vs. reality
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’,*1%*)+*/ Golf and resort living in Utah’s 
warm winter wonderland

More info
For information on homes or 

home sites at The Ledges, call 
435-634-4660 or visit www.
ledges.com.

Escape the cold and book 
your tee times today at The 
Ledges Golf Club, which was 
just ranked #5 on Golf Digest’s
coveted ‘Best New Courses in 
America’ list, at 435-634-4650.

Valentine’s 
Day special

The Fish Rock Grille res-
taurant at The Ledges will be 
celebrating Valentine’s Day 
in a special way. Reservations 
are now being taken for Febru-
ary 14-16. It’s the perfect time
to experience Chef Kenneth
Migneault’s fine cuisine and the
grand setting of The Ledges’
clubhouse. For reservations, call
435-634-4650.
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Bring in this ad
and receive

$750 toward your
closing costs
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